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Global hospitality consortium
Preferred Hotels and Resorts is
targeting ultra luxe non-branded
Australian hotels to add to its
portfolio of more than 650 inde-
pendent hotels and resorts across
85 countries.

Australia’s hotels are largely
dominated by brands including
Accor, Mantra and Marriott, but
Preferred Hotels and Resorts
chief executive and president

o THE WALL STREET JOURNAL,

OUTTOMORROW s ye

Lindsey Ueberroth says the fam-
ily-owned company is keen to pick
up more Australian hotels.

“We have some pretty aggress-
ive plans for Australia focused on
Sydney, Melbourne, Brisbane and
Adelaide,” Ms Ueberroth told The
Australian.

Preferred looks after Mel-
bourne’s Lyall Hotel and Resort
and once had the hotels associated
with The Star in Sydney under its
stewardship.

Itis in talks to win Melbourne’s
The Windsor Hotel, which is
about to undergo a major reno-

vation at the hands of its Indone-
sian owners.

“We are talking to a number of
potential hotel partners our goal
would be to announce more part-
nerships in the next 12 months,”
Ms Ueberroth said.

“All the big chains are here, we
are really excited about the
growth in the next four plus years,

“There’s a re-interest in Aus-
tralia from America.”

Ms Ueberroth said the Pre-
ferred model worked for hotels
that didn’t want to join the large
branded chains and found the cost

Lindsey Ueberroth

of global marketing campaigns
too expensive. “We provide all the
infrastructure which would be
cost-prohibitive for them.
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On the back of the 11 per cent
increase in international arrivals
last year, TAA says there are 228
hotels or nearly 35,000 rooms

and all-encompassing hotel reju-
venation phase in Australia’s tour-
ism history,” she said.




