Arnie Weissmann
Humans have plenty of experience recovering
from bad breaks. Is this different? 10

IN OTHER NEWS
A setback for small ships as Covid cases are detected on four lines. 4
Regional carriers warn of closures if they can’t get Cares Act funding. 6

Our freedom-loving clients will want to
exercise control over their travel, 21

Richard Turen

WWW.TRAVELWEEKLY.COM

THE

-A SOLO TR

RENAISSANCE

, by'themselves ,
a resment"segment during the pandemlc And tuur
operators are reaching out.

BY TOVIN LAPAN

PHOTO BY MATT FARBER/BACKROADS.

FL WEEKLY

TRAVEL INDUSTRY?’ S

‘WEHAVETO SIT IT OUT AND NOT PANIC’

TRUSTETHD

AUGUST (0, 2020

VO0OITCE

A pandemic-era ethics guestion:
Should travel sellers sell travel?

By Jeri Clausing

Luxury travel advisor Irving Betesh
says that although many of his cli-
ents are eager to travel, he has con-
vinced some not to because he just
can’t offer the pre-Covid-19 expe-
rience they’d be anticipating.

Another advisor, responding anony-
mously to a recent Travel Weekly survey,
said their agency wasn’t selling any travel
at all, feeling it wasn’t right to “encourage
anyone to risk their lives for commission in
our pockets.”

Yet another said they hadn’t received “any
new 2020 trip requests that I feel comfort-
able selling due to the weekly restrictions

occurring.”

As the Covid-19 pandemic rages on,
the growing uncertainties about how long
it will last, what aspects of travel are safe
and what the travel experience will be like
put focus on the fine line that advisors
and travel suppliers are walking between
keeping their businesses afloat and risking
long-term damage to their reputation and
customer relationships by selling the wrong
trip, or selling too soon.

“Our agency is having this conversation,”
said Kerry Dyer, vice president of talent de-
velopment for Brownell Travel. “Yes, we are
all suffering, but no amount of revenue is
ever worth losing credibility with your cli-
ents.”

Perhaps nowhere is the struggle more
evident than in the cruise industry, which

See SELLING TRAVEL 072 Page 6

Commissions lag booking — by a lot.
Some agreements may change that

By Jamie Biesiada

Does this sound familiar? An agent works
for weeks or months with a client to plan a
trip, makes the booking months or even a
year before the trip begins, and then waits.
And waits. And waits.

And then receives a commission when
(or soon after) the client travels.

This scenario, reflective of how agencies
receive payments from suppliers, has re-
mained relatively unchanged for decades.
It typically means compensation can come
months or even years after the booking —
and all the work — have been completed.

Most cruise lines, to support agencies
through the pandemic and motivate them

Ritz-Carlton’s yacht product will enable sell-
ers to tap into some coveted niches. 16

to offer future cruise credits rather than re-
funds, have been paying commissions on
canceled sailings right away and will pay
again when the client actually sails.

The double-commission program is wel-
come, but it’s temporary. As the coronavi-
rus crisis drags on, commission payments
have become a point of contention between
agents and some suppliers. Pending com-
mission payments are, in some instances,
the difference between going out of busi-
ness and staying afloat.

To increase cash flow, an increasing
number of agencies are turning to service
and consultation fees paid by clients. But
there are also voices calling for suppliers to

See COMMISSIONS o071 Page 22

LEGAL BRIEFS

Securing the refund a supplier promised
your client may not be easy. 2I
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BY KELLY ROSENFELD

lot has changed for the travel

industry over the course

of 2020, but at least one

thing has stayed the same:
Countless travelers are still looking to
Mexico for their next escape.

Accordingto May data from Booking com that
revealed top destinations and properties saved on
travelers’ "wish lists)” Mexican beach destinations
are ameng the most prominently featured inter-
naticnal locations on those lists, A Travel Leaders
Metwaorl: survey of neardy 2,700 frequent travel ers
that was released in June alsolisted Mexico asa
top-ranked international destination of interest.
What's more, the survey found that many travel-
ers wele already starting to malkee "finite plans for
thelr next vacation,” with 18 percent planning

a trip in the summer, 24 percent 1o fall, and 43
percent in 2021,

Mona Bodriguez, co-team leader and leisure
specialist for ARTA Travel in Plano, Texas, is

also seeing a high level of interest in Mexico for
upcoming travel, “I've had more people inquire
about traveling to Mexico than any other destina-

tion,” she says of recent conversations with clients,

“0f all the destinations, Mexico also seemsto be
the place where people are boolking”

Janet Ash, owner/ consdtant of HotSpots Travel
G3roup in Windser Colotado, dso sees positive
signs for a Mexico travel comeback, In addition
to reboolings and futuretravel credits amongher
clients whohad to cancel t1ips eadier this vear.
she's been seeing “a renewed interest in Mexico
destination weddings, which 1s exciting. We've
been getting calls about them; I think because
domestic venues are only allowing a certain num-
ber of pecple and thelr pricing 1= pretty expensive
for smaller groups”

Of course, with COWVID-12 sl a mgor con-

cern aroind the world, travel advisors must stay
abreast of the rapidly evolving tourism situation in
Mezico (and around the wotd), Varous Megico
destinations and hotels have started to recpen
their doors and reveal plans for safely welcoming
visitors, As of presstime, theland border between
the 113, and Mesico 1 closed to nonessential
travel untl atleast August 20, though travelers
can still enterthe country by air (albelt with fewer
scheduled flights currently available).

Asadvisors works diligently to balance dient
safety and fulfill travel dreams, Mexico trips may
look: a little different in the coming month s—but
therds no doulbt that travelers aw excited to retumn
to one of the world's top vacation destinations.

THE MEXCD ADVISOR
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NEW PRIORITIES

Afpress time, a variety of Mexico destinations
have revealed and begun implernenting plans for
safely recpening to tourism, from a five-phase

of travel lockdowns” to approach it alot differently’ she says "ThevTe
picking their degination carefully, thinking: Tf I get
there and get sick, what kind of medical care will

therehe? Andif Thad to get out of hete, can 137"

Eodriguez agrees that clients are starting to plan
their ravel in new ways, "I think thevTe going

12

approach in Los Cabosto
the launch of a Mexican
Caribbean Clean & Safe
Chedr Cerfification in
Criintana Eoo, Top vacation
destinations throughout the
country have also received
Safe Travels stamnpsfrom
the World Travel & Tour-
ism Council —bestowed to
destinations and hotels that
have adopted new proto-
cols fo protect the health

of travelers—including Los
Cabos, the Mexican Carib-
bean, the state of Jalisco,
Eiviera Mayarit, the state of
Tucatan, Mazatlan and 5an
Miguel de sllende.

The Mexican
Caribbean has
debuted a free
travel advisor
e-learning course.
The two classes
take about 30

ADVISOR INTEL

CMMIT TED TO
TOU, ALWWAYTS

ft's no secret that this vear
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CLUB MED CANCUN &

IXTAPA PACIFIC

Club Med is ready to welcome your dients back for new
adventures and new amenities in thair favorite Mexico havens.

When your clierts Wsit one of Club hieds
all-irehasive Dlexdcan resorts, they will
erjoy their own private paradise dong

Family Adventures at Chub Med
Canoim: Since recpening on July 25
Careain has helped marey famndlies tale

has brought rew challenges to spacionis crystal-bhae beaches, back their wcation plans. Thisresort
minutes each, the travel community, which Safe & Unforgettable Vacations: is horne to arnenities aach as the new
i dvisors have responded to Clib bed has taken mnajor seps o ennme A arit Farnily Crasis and aofherdic
covering Cancun - . yor step g ¥
By %‘1 y with remarkable courage. That & that our resorts are ready for your clients.  Ivbsdean cuisine at the top-rated Taco
(IS vas) Egufi:zﬁmgtitiidrr: :OC:_ ?;E ::ess Chr Sefe Together initl ative featimes ATterestarant For maests warding to take
Cozumel and SR R resort-wide health and hygiene meanires, their vacation to the rest lewel. the Jade

Grand Costa Maya.

Thisiswelcome news for
many, as raveler s are ex-
Pressing increased concern

adjust their travel plans and lock
to wou for assurance in the most
unczrtain of tirres.

Az trave| continues to eermeree,
Club Med remains commithed
to providing you with the

frorn redived capacity and guest ternper-
ahare checks upon check-in to reinforced
sanitization of all Toorms, equiprnent and
Public spaces, Cur resorts are alrea dy
designed to encomrage social distareing,
with low -rise sccornrnodations spread ot

Exelusivwe Collection Space offers upscale
arnerities anda private pod and bar ares,
Flus the best oceardrort vew s available.
Fun in the Saun at Chub Med Ietapa
Pacific: Marned one of the worlds best
farnily resorts by Tripadwis on, tapa Pacific

ovel health and safety as Suppot ol hded ¥, ieedi Vet acrosslong sretches of beach—averaging  will welcorne guests back on Decernber
they gear up to start vaca- business by extending your 2020 14 gests for every acrel 12, 2020 for farndly fim surromded by
Honing again, cormmmission level and ©Sreat Were alsocresting rore mernorable sharming Pacific Coast views. This resort is

"Most clients are concerned
about safety and expo-
sure,’ says Allie Garcia, an
independent advisor with
Travel Edge in Santa Ana,
California, "There are ques-
tions related to the state of
the coronavirusin Mexico,
travel insurance cover age,
and planning for a safe

and quick returnin case of
increased risk of conftagion

THE MERIZC ADMS0R

Advisor Loyalty status through
202, gwing you more tims to
enjoy the payouts vou deserve
and the rewards you sarned.

Chib Tvled experiences. Single-plated
dishes at the baffet allow chefs to show
off their culivary cre stivity with rore
picture-w orthy creations for mests

to indulge in. We hawe adsoexpandsd
Chib Ivled s Asmazing Family Program to
provide activities for parents and children
to enjoy together in organize d private
sessiong, ofETing 4 rmors persoralize d
expenience that Tespects social distarving
and bpgiene gnidelines.

horne toyear aind smshine and disow-
eries are everywhere—{Torn watching baby
seq hurtles scatter intothe oceanto suarset
kawaling aroand Ela Itapa, Guests can
also Telax atthe all-new Chib Ivled Spaand
irvhalge it an nsthertic Tequila Tasting
offeriryg 4 taste of warions hierican regions,

FOR MORE INFOQREMATICON
ClubMedTA.com

0. CLUBMED
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To that end, proximity and ease of Tavel —always “I think proximity is driving people to choose “People are limiting their time on an air plane.”

a gelling point for Mexico’s destinations—are cur-  Cancun, Cabo, Cozumel and Puerte Vallarta—

rently more important than ever to many Mexico-  destinations where the travel time is short from Ash addsthat clients are looking for "fewer airports
bound travelers. Diallas, where I'm based,” explains Rodriguez, they hawve to go through and fewer planes they have

to beon to dedease exposure,
Fur us, anyplace they can get
to nonstopwill be more popu-
lar, like Cancun, Riviera Mava,
Cabo and Puerto Wallarta”

Travelers interests are also
shifing when it cames to
in-destination achvities and
purauits, While the past

fewr wear s have seen a major
increase in cultural, adventur -
outs and experiential fTavel
within Mexioo, the adwisors
who spole with Travel Meekly
for this article noted that most
of the clients thevTe speaking
with these days are primarily
interested in simply relaxing
af atesort for the time being,

Major updates have
been completed at
Puerto Vallarta’s
cruise port, Puerto
Magico, including
the construction of
a new passenger
welcome center
and an expansive
shopping center.

“People just want to go to the
L oE " o & Y 8 W d 4 A beach and see the water—
_""EluE:-_Méﬂ' Cancin {Now Open) ol ', Mo \ that’s all they want to do,”
= N ™ ! Wk . savs Bodriguez, “They dont
care about any kind of sight-
seeing or cultural stroula-
Stunning beaches, dedicated farmily spaces, and unforgettable mermories await tion right now”

vour clients at Club Med’s all-inclusive Mexico getaways, Whether it's enjoying the ;

perfect pool day ot Club Med Cancin’s new Aguarmarina Family Oasis, or o sunset LateTEs e e
s o i ; favorable option for travelers

kayaking adventure at Club Med [xtaps Pacific, farnilies ready to take back their during the pandernic, since

vacation plans can enjoy endless amenities in their own piece of paradise. all the necessar v amenities
are located onosite)’ agrees
(arcia, Ash also points out

lclub Med q’ that the spacious layout of
5 0 % * Summer, Fall & Winter Escapes T Eﬁfﬁ;;?&;?iﬁ;siuﬂ
OFF Sl el 3’)“ 1950 do their own thing”—more
dppealing to rmany of her
dientsright now than off-site

"figit clubmedta. com for complete terms and conditions. clubmedta.com ] 1-8C0C CLUEB MED
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tours and actvites, which she believes "will take a

little longer to come back.”

NAVIGATING THE CHANGES

With the fTavel landscape
undergoing near-congant
diange, advisorsneed tobe
informed—and educate their
dients—on what the Mexico
travel experience will be like
when they go,

" UNDER THE RADAR

ideas bel

A HEW PACIFIC HOTSPOT:
5 Lof bl betwesn

W
A Besors,

AMAGICAL MIGRATION:
Frormn s owermnber o Apl,

“Ithink weTe definitely going
tohave to do our due dili-
oerice as far asTesearch and
preparing our clients for this
new nommal, starfing with
their arrival at the drport)”
says Ash, "Will they needto
wed amask atthe arport?
Arethere geing foberestau-
Tants open? Are there going
tobemeals md drinks on
the plane? &1l these things we
used to take for granted.”

14 THE MERIZC ADMS0R

arcia hasbeen fielding similar questions from

many of her dients, who want fo know things

like: "How will thev get to the hotel? What arme-
nities will be available to guests? How much will

thevinteract with staff and other guests?”

When it cornes to the resort experience, health and
safefy measures are an irnpor tant issue for many

ADVISOR INTEL

BRIGHTER DAYS
AHEAD PROMOTION

Spread across Mexico and
the Dominican Republic's
st diverse and alluring
destinaticns, La Coleaicn
Resorts can be enjoved wear-
round. And right now i the
rrost excting time for agents
to reactivate travel for their
clierts thanks to the "Brighter
Drays Ahead" promotion,
Thrzugh September 30,2020,
five lucky winners who make
the rost sakes at cur resorts
will have the cpportunity to
reunits with their cwn family
and friends by winning a trip, in
additicn to giving a trip away
tz a heakhcare professicnal
o first responder who they
would like to show gratiuds
toward, For o infermaticn
wvisit Agerts Cashlncerntive com!
Trade-Promeo.asp

LA COLECCION RESORTS
BY FIESTA AMERICANA

Discomver La Colecddn Resorts” “Brighter Days Ahead” prometion
across resorts in Mexico and the D ominican Republic.

La Coleccidn Resorts consists of 15
distiretive resorts inthernost sought-
after destinations within hdexico ad the
Diorninican Republic, including Canecun,
Los Cabos, Puerto Wallarts and our new -
st destination in Proata Cana.

Regardless of whether yoite plarming
4 farnily beach wacation, 2 group getaway
for clierts to ec crmect with friends, o
rornartic escape full of gounmet pleanmes
or an adwenhare-fille d e d on deep
intheranforest, we invite guests to dis-
coel the vacation of their drearmns. Were
proud to offer the ultitnate in elegance,
cornfort and impeccable srvice intruly
exhilar ating settings.

Whether clients seek an adults -only
escape an dl-inclusive resort holiday
or 4 Wd-friendly weation, no other
Tesorts o orne close, Brcormpassing
the brands Live Aqua Resorts, Grand
Festa Americana Hotels & Resorts,
Festa Americana Hotels & Resorts and
The Explarean, La Coleccidn Resorts
showe ases the best of the de stinati ons,
including warrn cultire and hospitality.
At onr properties, muests are treated to
wmrivalled ace ornrno dations, arnenities
and erfertairenent that ensure o supe-

rior, world-class vacation experience.
Trawel agents are our valued part-
ners, which is why we offer a rangs
of prograrns that provide educ ation,
Tewar ds, incentives and support that
will exceed client expectations for
the very best resort vacation experi-
ence. Fromn or La Coleccidn Rewar ds
Frogran—which allows agents to eam
up to 100 in agent cashincentives and
free nights per booking when planning
clients” wacations ot our resorts —to
the La Coleccidn Expert programm, an
evolving and cormprebensive e duca-
tioral workshop that provdes agents
with the skills and resources to be the
Dlexic o and Caribbean weati on expert
their clients rely on, we have developed
the perfect tools to honer, educate and
ernpowel our valued agents through
shared quccess.

FOR MCRE INFORMATION

wwnw.lacoleccionresorts.cam/

travelagents
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travelers, and plenty of hotel companies have en-
acted a slew of enhanced procedures to keep gueds
and ernplovees safe and well, Bodriguezfeels that
at thistime, her travelers "will probably gravitate

toward hotels that are legidlated by a national o
internaticnal brand where theres alot more proto-
colin place regarding the virus and keeping people
safe, ndead of a more boutique property”

“MEXICO

SPECIAL SECGTION

iOther client concerns may come asmole of a

surprise: Ash notes thatin spite of SOV ID-Telated
sodal distancing rules, many of her i1 avelers don't
want to miss out on the cornrmumal aspects of their

L A

CEOLECCION

REBEOHRTS BY FIEETA AMERICANA

You always give your clients
something to look forward to,

it’s our turn to do the same for you.

Trip Giveaway for you, your loved ones
& a healthcare worker or firstresponder.

Brighter days are ahead afus - we want to guarantees that. We are rewarding thase
Travel Advisars wha make the mast baakings atany La Caleccién Resartwith a 4-night
stay for them and up ta seven guests induding airfares. Thase they missed the mast
during thesetimes will beabletamake memaries aftheir cwn, and even bether — they

reward thatsame chanceta a healtheareprafessional or firstresponder

Let's wark as ane to give aur clients, family, and thase wha deserve itmast
samething to dream about

Apart now, together soon.

For moreinformation onthisprogram,
visit wnnagentscashincentive com/trade-promo.asp

August 10, 2020
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typical Mexico vacaions,
"“The resorts in Mexico are
verv social, and people like
that,’ explain s Ash, "They
dont want it tofeellike a
shost town., Are all the restau-
Tants going to be open? Will
oroups be able fo st fogether?
Are they going to be able to
Play beadh volleyhall? Those
are the things that they enjoy
and are asking about”

Answering those questions
for clients is an ongoing
dhallenge that requires
frequent research, strong
partner connections, and
oonfinuous cornrnun cation
between adviser and traveler,

“We have to get on resort
blogs, lo ok at tTip reviews
from people who were just
there and be in toud with
concierges at theresorts fo
verify all thisinformation,”
savs Ash, "Mo bad surprises—
that'’s always our thing"

"I'mn staving connected and
accessible,” Garcia says of
her plan to support dients.
“T'n dedicated to getiing as
mch education as possible
to ensure [ canrespond
theroughly and accurately
to travel concerns Luckily, [
work with excellent partners,
and in most instances, I'm
able to share information on
the specific safety measures
being taken at properties
and describe how this will
translate in a client’s Tavel
expelience”

Lzh also notesthat she’s
eagel to getto Mexico
herself, "to get a good feel
for what the experience is
zoing to be like, The more
we can share—"We were just
down there, thisis what's
happening, this is what you
can expect’ —the more it will
help our clients feel comfert-
able T aveling too =

THE MERIZC ADMS0R
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