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To assist you in developing Social Media posts and campaigns to promote

Calliope Collective hotels and offers to your clients, we have provided this handy

Social Media 101 deck.

Read on for handy tips and guidelines and find images, videos, itineraries, and other
tools that you can use to create your own content in the Advisor Tools section on

thecalliopecollective. com.

Contact us with any questions or if you need assistance getting started!
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Understanding Social Media

FOR TRAVEL ADVISORS

Social media is a game-changer for marketing, client engagement, and
reputation management. Through platforms like Instagram, Facebook,
LinkedIn, and TikTok, travel advisors can share visually appealing content,
promote special offers, and engage with clients in real-time, enhancing
customer satisfaction and fostering a sense of community. In an industry
where reputation and personal recommendations are paramount, a robust

social media presence is essential for staying competitive and relevant.
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SOCIAL MEDIA 101

Understanding Social Media

FOR TRAVEL ADVISORS

Here's why social media matters for your travel advisory business:
o Boost Visibility: Reach a global audience and grow brand awareness.

o Engage Clients in Real-Time: Answer questions and provide personalized travel advice

directly.
o Showcase Expertise: Share destination highlights, insider tips, and unique itineraries.
o Promote Offers: Advertise exclusive deals and packages to attract bookings.
o Build Loyalty: Create lasting relationships and turn happy clients into advocates.
o Monitor Reputation: Respond to reviews to maintain a positive brand image.
o Gain Competitive Edge: Stand out by highlighting your unique value.
o Leverage Insights: Use social media data to refine strategies and services.
o Saveon Costs: Achieve targeted outreach at a fraction of traditional ad costs.
o Drive Bookings: Convert traffic into direct bookings via your website.

Social media isn't just a tool; it's a must-have for staying competitive in today's travel industry.
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PlanningYour Content Strategy

Here's how Calliope Collective has crafted our strategy on social media:

O

Defined Our Audience: Identified target demographics and understood

their preferences, behaviors, and interests.

Set Clear Goals: Established specific objectives such as increasing

bookings, boosting brand awareness, or enhancing guest engagement.

Researched Competitors: Analyzed competitor strategies to identify

trends, gaps, and opportunities in the market.

Created a Content Calendar: Developed a schedule outlining themes,
topics, and types of content (e.g., photos, videos, blogs) aligned with

our client's brand and seasonal trends.
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SOCIAL MEDIA 101

PlanningYour Content Strategy

o Incorporate User-Generated Content: Showcase guest experiences through
testimonials, reviews, and user generated content to build authenticity and
credibility.

o Utilize Analytics: Use social media analytics tools to track performance metrics,

gather insights, and adjust strategies based on data-driven decisions.

o Maintain Consistency and Engagement: Post regularly and interact with the audience
to maintain engagement, respond to comments and messages promptly, and foster

a community around the hotel brand.

o Adapt and Refine: Continuously monitor results, experiment with new ideas, and

refine the strategy based on what resonates best with the audience.

o Stay Up-to-Date with Trends: Keep abreast of industry trends and social media

updates to ensure the strategy remains relevant and effective.
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SOCIAL MEDIA 101

Creating Engaging Content

By crafting compelling narratives, showcasing unique travel experiences,
and incorporating client testimonials, travel advisors can humanize their
brand and create emotional connections with potential clients. Effective
use of hashtags, geotags, and calls to action encourages participation and
amplifies reach, while consistent posting schedules and responsive

community management foster a loyal and interactive online community.

o  Highlight Unique Travel Experiences: Showcase distinctive
destinations, itineraries, and cultural experiences through a mix of
high-quality photos and engaging videos that capture the essence of

the journey.

o Share Client Stories and Testimonials: Feature authentic client
experiences, reviews, and testimonials through videos or posts where
clients share their travel stories, emphasizing the personal touch and

credibility.

The most engaging types
of in-feed social content
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Creating Engaging Content

Create Seasonal and Localized Content: Tailor content to seasonal events, holidays, or local
culture using both photos and videos to connect with your audience emotionally and make your

travel services part of the local scene.

Offer Exclusive Promotions and Packages: Promote special offers, exclusive trips, and tailor-

made packages with visually appealing graphics and videos that convey value and urgency.

Engage with User-Generated Content: Encourage clients to share their travel experiences through
photos and videos using a branded hashtag. Repost this user-generated content to showcase

real-life experiences and foster community engagement.

Educate and Inform with Multimedia: Provide useful travel tips, destination guides, or behind-the-

scenes videos featuring you or your clients to humanize your brand and add a personal touch.

Use Captivating Visuals and Virtual Tours: Invest in professional photos, videos, and virtual tours

that immerse potential clients in the travel experiences you offer.

Interact and Respond Authentically: Engage with followers by responding to comments and

messages promptly, using a friendly tone that reflects your travel advisory’s personality.

Collaborate with Influencers and Partners: Partner with influencers or local businesses to create

compelling content that resonates with their audience while showcasing your travel services.
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SOCIAL MEDIA 101

Community Management

Effective community management is crucial for travel

Criginal audio
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theeuropehotelandresort Thank you = « &
1w  Reply

personalized engagement and proactive customer service = = i L

#thepreferredlife this summer @

w 1like Reply

on social media platforms.

o Define Your Brand Voice: Establish a consistent tone

View insights

and style that reflects your travel advisory's personality = ==

@3 Likea by preferredhotels and 18 others
7 days ago

and resonates with your audience.

o Set Clear Community Guidelines: Outline expectations
for interaction and behavior to maintain a positive and

respectful online community.

o Monitor and Respond Promptly: Regularly monitor

comments, messages, and mentions to address

inquiries, feedback, and concerns in a timely manner.




SOCIAL MEDIA 101

Community Management

O

Encourage User-Generated Content: Prompt clients to share their travel experiences
and tag your travel advisory, then acknowledge and share their content to foster a

sense of belonging and appreciation.

Create Engaging Conversations: Initiate discussions around relevant travel topics,

destination highlights, or travel tips to encourage interaction among followers.

Highlight Staff and Behind-the-Scenes: Introduce your team and share behind-the-
scenes glimpses of your work to humanize your brand and create personal

connections.

Organize Contests and Giveaways: Run interactive contests or giveaways that

encourage participation and sharing, increasing visibility and engagement.

Celebrate Milestones and Client Stories: Recognize client anniversaries, travel
milestones, or special occasions publicly to make them feel valued and encourage
loyalty.

Share Local Insights and Recommendations: Provide insider tips on destinations,
local attractions, restaurants, and events to position your travel advisory as a

knowledgeable and trusted resource.
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Capturing Content

BEST PRACTICES

Creating impactful content is just the first step in a successful social media strategy for
travel advisors. Use What You Have: You don't need professional cameras or lighting—

your iPhone will do just fine.

o Use Natural Light: Whenever possible, schedule photo shoots during daylight hours

to make use of natural light, which enhances the vibrancy and clarity of images.

o Stagethe Scene: Arrange elements such as travel brochures, luggage, or local
souvenirs to create visually appealing compositions that showcase the essence of

the travel experience you offer.

o Focus on Details: Capture close-up shots of unique travel elements, such as
handcrafted goods, exotic cuisines, or intricate cultural details that set your travel

services apart.

o Highlight Unique Features: Focus on showcasing the distinctive aspects of the
destinations you promote, from breathtaking landscapes to unique cultural

experiences.
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Capturing Content

BEST PRACTICES
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o Capture Client Interactions: Document genuine moments of clients enjoying their

travel experiences to highlight the personal touch of your services.

o Utilize Different Angles and Perspectives: Experiment with various angles, close-ups,

and wide shots to add variety and maintain interest.

o Include People: Feature clients and staff in your photos and videos to add

authenticity and human interest to your content.

o Tella Story: Craft narratives through your content that evoke emotions, inspire

wanderlust, and connect with your audience on a deeper level.

o Showcase Seasonal and Local Content: Capture seasonal highlights, local festivals,

and cultural activities to stay relevant and engage both current and potential clients.

o Focus on Visual Appeal: Ensure your content is visually appealing with vibrant colors,

clear images, and compelling compositions that draw in your audience.
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Posting Content
BEST PRACTICES

When posting content on social media, "how you post” can be almost as important
as "what you post." Adhering to best practices for timing, hashtags, captions, and
visual quality can significantly enhance engagement and reach. Follow these best
practices to ensure your content is seen, engaged with and remembered by your

audience:

o Timing: Post during peak engagement times for your target audience, typically
early morning (7-9 AM) and evening (5-7 PM) in local time zones. Experiment

to find the specific times when your audience is most active.

o Hashtags: Use relevant and trending hashtags to increase visibility. Include a
mix of broad and niche hashtags that act as search terms (#LuxuryHotel,

#YourCity) to reach a wider audience while targeting specific interests.

o Captions: Write engaging captions that complement your visuals. Tell a story,
ask questions, share anecdotes, or provide information relevant to the image

or video. Keep it concise and authentic.
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Posting Content
BEST PRACTICES
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o Callto Action (CTA): Encourage engagement with a clear call to action, such as asking
followers to like, comment, share their thoughts, or tag someone who would enjoy the

experience.

o Geotags: Tag your location to increase visibility among local audiences and travelers
searching for recommendations in your area. It also helps in establishing your hotel's

presence in the local community.

o Visual Quality: Ensure your visuals are high-quality and cohesive with your brand style.

Use editing tools to enhance colors, brightness, and clarity if needed.

o Consistency. Maintain a consistent posting schedule to keep your audience engaged
and attract new followers. Use insights from analytics to determine the optimal

frequency of posts.

o Stories and Reels: Utilize Instagram Stories and Reels to share behind-the-scenes
content, highlight promotions, or showcase user-generated content in a more casual

and interactive format




INFO@THECALLIOPECOLLECTIVE.COM
+1 843.810.0732
THECALLIOPECOLLECTIVE.COM
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