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Case Study

Media Relations Boost Toscana
Resort Castelfalfi’s Brand

Situation

Set on 2,700 acres of vineyards, olive groves, and lakes in Tuscany, Toscana
Resort Castelfalfi encompasses Hotel Il Castelfalfi - TUI BLUE SELECTION;
Hotel La Tabaccaia; and luxury villas and farmhouses to purchase or rent.
The eco-sustainable resort’s extensive offerings, including a wildlife reserve
and the region’s largest championship golf course, have been popular with
travelers from neighboring European countries. However, there was
significant opportunity to increase media visibility and generate bookings in
the United States - a key feeder market for Italy - and the United Kingdom,
currently the resort’s fourth largest market. Toscana Resort Castelfalfi
tasked PTG Consulting to manage its public relations strategy and outreach
in both countries with the goal to expand awareness of the resort and
support efforts to increase bookings.

Solution

PTG Consulting developed a strategic action plan to secure coverage in top-
tier media outlets across the United States and the United Kingdom with a
focus on wellness, golf, sustainability, and luxury travel. The team positioned
Toscana Castelfalfi Resort as a must-visit destination for travelers seeking
eco-friendly wellbeing retreats, food and wine breaks, and active holidays,
and showcased the resort’s diverse accommodation offerings as ideal for
luxury travelers, second home owners, couples and honeymooners,
multigenerational families, and incentive travel groups seeking a one-stop
destination steeped in local culture. Tactics included 24/7 media relations,
group media FAM trips, individual media trips, and one-on-one media
meetings.
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Results

Hosted a media FAM trip with six top-tier U.K. journalists and content creators with resulting
coverage in Tatler, The London Economic, Psychologies, Country and Town House, among
others, and across Fashion Foie Gras's social media channels

Facilitated 10+ press release distributions surrounding the estate, it's unique history and
amenities, seasonal programming, new and enhanced activity options, and more, reaching
more than 1,000 travel, lifestyle, and trade media across the United States per each
distribution

Organized and hosted eight New York City media appointments on behalf of Toscana Resort
Castelfalfi with targeted editors and freelance journalists from publications such as
Women'’s Health, Condé Nast Traveler, Business Insider, Travel + Leisure, CNN Travel, and
Marie Claire

Organized and hosted nine London media appointments on behalf of Toscana Resort
Castelfalfi with targeted editors and freelance journalists from publications that included
Condé Nast Traveller, Abode2, Mayfair Times, Women & Golf, and the London Evening
Standard

50+ 34 million+ $150,000+

Articles secured Editorial media impressions Advertising value

“PTG Consulting demonstrated commitment and a deep understanding of our
resort offering throughout the pandemic, ensuring that we remained top-of-
mind with target audiences through prestigious editorial placements.”

— Isidoro Di Franco | General Manager, Toscana Resort Castelfalfi
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TRAVEL ADVISOR
Toscana Resort Castelfalfi Launches New Wellness Programs

THEBESTOF
| BOTH WORLDS

ITALY

THAT’S AMORE

Fall in love with these ltalian stars. Edited by Amy Wakeham

this summer.

ellness programming taking place in and outside of La Spa. Beginning
ctivities at La Spa and around the 2,700-acre estate

range of
guests can experience the follo

New Spa Collaboration .

In partnership with Bocelli Wines, La Spa now offers a range g

facial and body treatments. Created locally in Tuscany. the vigf

the byproducts of wine prox at the Bocelli family vineyal{

and essential oils. Helping to reduce the signs of aging. boost]

skin, th ts during treatmg

Hotels

A Tuscany Resort Offers Brain
Training As A Spa Service

products can be enjoyed by gu

use at home.

Bluef!t Activities

Through the new B Castelfalfi, Tuscany

techniques. such as

It program. guests can engage in fitne§
meditatiol
ngth. endurance anf

ascla and autogenic train!

interval workouts, created to enhance

s you dep in the Tuscan hil
e Castelfaly extate, an impresive consersation project i cae of
the region's medicval borgos. With selEsuffciency at s ore ~it

avallable to coach guests through indoor and outdoor exercis|
providing nutritional and motivational advice

—there'salioa gl
Caselfals,  member of Preferred THosels & Resarts, where guesis
find many a slfcare moment in deeply comfortable beds, 35 well
5 2 the wble. Farm e concepe, and the inest

mapomnaise and pickle cn
it offweeh solls through rolling wnedland sporting wikdlife on
the way, e-biking through vineyards, umcinding with sunrise
soga, o truflle hunding with Bianca the dog. The coacept of
daing; noxhing neser fek o good

BOOK IT: Dusbles fru

sl com

128 COUNTRVANTITOWNIIOUSE.COLUK | Apnt 200

tt FOR SMARTER, BETTER, FAIRER

THE TUSCAN GHOST VILLA{  ©. . U 9,2
BECAMEATUILUXURYR e noques

INTERNATIONAL HOMES

billion and is expected to reac

FEATURES 20 OCT 2020
One year on from his first visit, Peter Ellegard
Tuscan resort of Castelfalfi to see how it has beg
enjoy some R&R the next

“Franca! Franca!”, my guide Rabab calls out, at which a huge male wild boar
trots out of bushes towards us, pushing against the enclosure's wire fence,
grunting in obvious pleasure as Rabab bends forward to greet him.

Immediately, a series of high-pitched squeals erupt from a small pen
behind us, where an excitable boar piglet is demanding similar attention.
Rabab duly obliges and calms little Ghigo down by reaching over the shorter
fence to give her some welcome back scratching.

I’mnot on safari or in a wildlife park but in the extensive grounds of a
remarkable leisure project set deep amidst the rolling hills of Italy’s
Tuscany region between Pisa, Florence and Siena.
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